
 

I am positive, determined 
and intuitive person. 

I believe that the quality of 
ideas are essential for 

success
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Conceive & implement concepts, guidelines & strategies in various creative projects & oversee them to
completion
Understand the client's KPIs and produce detailed & holistic creative work.
Develop relationships with clients to ensure service and delivery expectations are being met.
Regularly communicate with regional/global counterparts to create synergy in campaign strategy and approach.
Anticipate the client’s needs and set up an internal process to meet/exceed them
Lead brainstorming/creative sessions to generate ideas
Pitch ideas confidently and present their creative vision clearly to clients, as well as communicate in the same
manner to members of their creative team.
 
Overseeing the design of the Collection range, working with senior management to see the design concept is
followed into a cohesive, inspired and market relevant range 
Thematic and qualitiative realization of the seasonal collection trends/themes taking into account color charts,
materials, prints and key silhouettes
Alignment of product ranges across all categories
Responsible for the realization and creative input of the collection framework plan in regard to complexity,
price structure, quality, timing, margin and retail core range, also observance of budget 
Strategic implementation to shape product range and create new opportunities
Benchmark analysis of competitors and strategic implementation into collections; Intensive and continuing
research of trends and innovation and consumer behaviour
Leading and managing the design team
Ensuring there is cooperation and alignment with all interfaces (e.g. external suppliers, Sales, Brand
Management, Operations and Marketing)
 
 
Direct & motivating art directors, illustrators, copywriters, etc teams to utilize their talents effectively
Build an environment for the creative team to work in and oversee their ideas and projects
Train and guide subordinates into accomplished professionals
Take a hands-on approach to the role, with necessary digital platform expertise to quality control or
troubleshoot issues around setting up or tracking where necessary
Stay on top of new industry developments & readily suggest new technology and/or beta tests to clients.
Meet regularly with creative teams to keep them up to date with the latest trends.
 
Revise content and presentations, approve/reject ideas, and provide feedback to the team
Monitor results of team efforts and propose actions for the future
Supervise the department's daily workflow, assign project workloads, and monitor deadlines and budgets.
Take responsibility of the creative philosophy & standard of output across the agency or department
Collaborate with account executives to obtain knowledge of the client's requirements
Direct multiple projects, advertising & social media campaigns, commercial films, and 360 campaigns.
 
Develop an annual business plan, to include specific, measurable objectives, targets and initiatives to support
the delivery of the business strategy in the light of your research and assessment of future maintenance needs.
Propose associated resource requirements and budgets.
Develop and monitor metrics to support the achievement of objectives, drive performance and achieve
consistency of service. Establish and execute initiatives to drive continuous improvement to enhance quality
and efficiency within budget.
Own relationships with third party organizations where they pertain to maintenance and airworthiness
activities.
Participate in business development activities to win new contracts.
Plan, coordinate, direct and oversee maintenance work performed by Engineering and by external contract
maintenance providers, to ensure all operational requirements and regulatory requirements are met or
exceeded.

 








